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Natural. Wholesome. Trustworthy.

CHAMBERLIN'S NATURAL FOODS
Branding

Responsible for refreshing the brand to deliver a vibrant, modern, and
consistent experience.

Responsibilities Outdoor and
digital materials

Event poster design Event flyer design
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FITBIT - $100 WORTH OF GROCERIES - MEN'S GROOMING KIT - GIFT BASKETS

/ \ 7 ' E Enter to win a $500 shopping spree or $100 gift basket!
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CHAMBERLINS.COM

‘Mo purchase necessary o win




Store signage design

Ad design
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Organic foods, all-natural
YO l ' supplements and more to
boost brain, body and beauty.
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2 LAKELAND LOCATIONS
NORTH LAKELAND | GROVE PARK SHOPPING CENTER

CHAMBERLINS.COM




CHAMBERLIN'S NATURAL FOODS
Store Interior

Worked on site with the development of a complete renovation of
multiple stores around Orlando for Chamberlin's. This included flooring,
materials (woods and granites), interior paint colors, wall graphics, and
signage design.

Responsibilities Signage
design

Signage design

Final Trim Size 21 x 16.5
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SketchUp rendering for signage, floor, paint design
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HEAILTH AND BEAUTY
VITAMINS AND SUPPLEMENTS
RESTROOMS
REGISTERS

Final as-built
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HEAILTH AND BEAUTY
VITAMINS AND SUPPLEMENTS
RESTROOMS
REGISTERS

16 inches

Frogen Food

31 inches




Store graphics 17 inches Aisle marker design

DIE LINE

TRIM LINE

33.6inches
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ROLLINS COLLEGE
Neon Sighage

Creation of neon signs for shared spaces used by students around
college campus. Design of icons and hand-drawn type consistent with
the Rollins brand to create a more welcoming and exciting environment.

Signage

Responsibilities
design

Signage design
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Rollins

Staying
Power

A look inside The
Alfond Inn’s new
expansion and a
IoQk back at 10
years of creating
opportunities for
our itudents

ROLLINS COLLEGE
Magazine Layout

Art direction, layout, and concept design for annual Admissions
magazine and Alumni magazine released twice a year.

Responsibilities Production and
print schedule

Layout design
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Layout design
Layout design, talent sourcing, art direction on photoshoot

SOLVING THE
WORLD’S BIGGEST
PROBLEMS
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ROLLINS COLLEGE
Annual Events

Art direction, layout, and concept design for themed annual events occurring
on campus for Institutional Advancement and Alumni Engagement.

Digital and

Responsibilities
event graphics

Postcard and gift Logo assets

FEB 14th




ROLLINS COLLEGE
Annual Events

Art direction, layout, and concept design for annual themed swag for students
involved in interning with the marketing department.

Responsibilities Design for
giveaway items

Keychain and sticker design Hoodie design




NICKELODEON UNIVERSE
AT AMERICAN DREAM

Created and executed graphics for use throughout themed attractions and
experiential events at Nickelodeon Universe Theme Park.

Paint specs for Callouts for ride

Responsibilities
sculpts

Floor graphic for SpongeBob's Jellyfish Jam




Ride vehicle graphics and control booth wrap on Pup Pup and Away Blue's Skidoo ride and floor graphics Control booth graphics for Kraang Prime Pandemonium

Queue graphics around Dora's Sky Railway
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COMMUNITY EVENT
Branding

In partnership with Chepenik Financial, worked to create the branding for
the 4.01K Race for Financial Fitness. The inaugural race took place in 2015 and
consisted of 300 runners. Over $40,000 was raised for Junior Achievement of
Central Florida.

The race has expanded to at least seven cities across the country.

Responsibilities Web design Dex
and art direction n

Billboard design

A

Junior Achievement’ E chepenikrinanciaL

4.01.17 | 4:01 pm | Lake Baldwin | 401krace.com




Event poster design, website design and art direction Ad and event shirt design
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A race to benefit Junior Achievement of Central Florida

4 01.17 | Lake Baldwin
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Too many kids are growing up LIN
without basic financial literacy. : AN

BEYOND

As leaders in the financial industry, we could no longer
sit back and watch that happen. So we created the
4.01K Race for Financial Fitness. To raise awareness
and money to help kids in America get the financial
education that will empower them to build a bright
financial future.

Fueling financial fitness from
grade school to the golden years.

Be recognized in major cities across
the country. It's good for your firm,
good for our communities and good
for the next generation.
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Learn more at OUC.com/alerts | The Reliable One

ORLANDO UTILITIES COMMISSION
Campaign Design

Worked with Orlando Utilities Commission to develop multiple campaigns
to communicate with their customers.

Concept and art direction on multiple photoshoots to create print, digital,
and outdoor materials. Illustration, layout, and design for a reoccurring
holiday campaign.

Responsibilities Mlustration and
design

[llustration and layout design for digital and print pieces

Avoid ‘TrlT’ “rl{r Tyt
and keep the happy
in your holidays
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To. stay cool and lower your energy use 3 1 save maney this summer, 78° is the sweet
this summer, set your thermostat to 78, tat. For even sweeter savings, close your blinds,

the sweet spot in energy efficiency. % 1o kaep LR SRS - -

: s cof 7 The Reliable One’
For more hot tips, visit: OUC.com/78 it oucrr:;";{saa.
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SarahDesignCo.com
SarahHallDesignCo@gmail.com



